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Marketing 

‐  High quality, award‐winning TV, 
radio and print advertising 

‐  Customer Service Programs 
‐  Fan Education brochures & videos 
‐  Web 2.0 programs 





NTRA.com 
‐  16.5 M page views annually 
‐  News, video race replays, information, blogs 
‐  Live Webcasts of major races  
‐  Fantasy racing game 
‐  Online memorabilia store 
‐  Facebook, Twitter, Flickr, etc 
‐  #1 portal listed on Google 



National Promotions  
 ‐ online 
 ‐ direct mail  

‐ Million Dollar Mystery Mutuel Voucher 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NHC Changes for 2011‐12: 
‐  Purse‐‐$2 million estimated 
‐ Grand prize‐‐$1 million 
‐  Field expanded to 500 
‐  Participation open to all organizations 
‐  Players must pay one‐time, annual fee 
of $45 to be eligible to compete for the 
“hottest seat in Vegas” 





Key Reason for the Changes: 

Unlock the potential of the NHC as a 
marketing platform to grow 
participation in horse racing 



Stanley Bavlish 

2007  National Handicapping 
Champion 



“Celebrate the Player!” 



John Dellavolpe 


