
1 

Fixed Odds & Tote 

Living together? 

December 2011 

tabcorp.com.au 

Paul Cross  
International Wagering Manager - Tabcorp 



2 

Background 

•  Across the group in 2011, Tabcorp generated revenues of A$2.9b, 
profit of A$562.5m and in addition delivered A$560m for the racing 
industry. 

•  Tabcorp manages leading customer brands in Australia, 
including TAB, Tabaret, Keno, Luxbet, Tab Sportsbet, Tabcorp 
Gaming Solutions, Sky Racing (television) and Sky Sports Radio, 
serving millions of customers every day.  

•  In 2011 Tabcorp was globally recognised as the gambling industry 
leader in the 2011 Dow Jones Sustainability Indexes (DJSI) annual 
review, with a 100% rating in the “Promoting Responsible Gaming” 
category. Tabcorp has been rated global leader in Responsible 
Gambling by DJSI for 8 of the last 9 years.  
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With multiple market leading business in Australia 

Wagering Media &  
International 

Gaming Keno 

Profile •  43.3% share of turnover 
(estimated) 

•  1.2m regular customers 
• New 12 year Victorian 

Wagering & Betting licence 

•  2.35m homes have 
access to Sky Racing  

• Export racing vision to 
30 countries 

•  82,000 races pa 

•  1.2m EGM customers  
•  53.9% share of revenue 
•  7,500 EGMs signed to TGS 
• TGS is expected to 

commence August 2012 

•  1.3m customers 
• New 10 year Victorian Keno 

licence 

Outlets 
Accounts 

FY11 
Revenue 
EBITDA 

2,627 (Sept 2011) 
315,000 (Sept 2011) 

$1,569m 
$288m 

5,100 (outlets) 

$179m 
$60m 

263 (venues) 

$1,077m 
$280m 

2,876 (venues) 

$170m 
$61m 

Licence 
expiry 

NSW 2097 
NT 2015 

VIC 2024 (new)  

VIC 2012 NSW 2022 
QLD 2022 
VIC 2022 
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Tabcorp is Australia’s largest betting operator  

Fixed Odds 
Sports 
Betting 

Fixed Odds 
Race Betting 

Pari-mutuel 
Race Betting 

Pari-mutuel 
Sports 
Betting 

Virtual Race 
Betting 

Broadcaster 
of live sport 

(racing) 

In a highly 
regulated 
multi-state 

environment 
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Fixed Odds Racing Product Offering 

Via retail, 
racetrack, phone, 

online, mobile 

Via online, mobile 

Futures 

Final Field 

In Running 
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Futures betting is used as a marketing tool 
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Source: ARB Fact Books, internal Tabcorp data, includes some estimates 

The Australian wagering market has demonstrated consistent growth, driven by 
steady growth in racing and strong growth in sports betting 

Australian wagering market 

Racing turnover Sports turnover 
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Fixed Odds products now comprise 43% of Tabcorp’s wagering turnover, up from 33% in 2007  

Fixed Odds is a growing segment Fixed Odds is the fastest growing segment of the wagering market, 
and Tabcorp has increased its share of Fixed Odds turnover 
significantly 

FY11 Wagering Turnover  FY07 Wagering Turnover  
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CAGR = 24% 

Product offering – a leader in fixed odds racing 
TAB Sportsbet has a competitive fixed odds racing offer 

TAB Sportsbet fixed odds racing turnover  

TAB Sportsbet has rapidly grown its share of fixed odds racing 
turnover while achieving yields and returns similar to the pari-mutuel 

product.  

An entry point 
for sport lovers  
•  Average spend 

doubles when 
customers add 
racing to their 
repertoire  

•  Only 5% bet 
exclusively on 
sport  

•  60% bet 
exclusively on 
racing  

•  35% bet on 
racing & sport 
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Revenue by Bet Value 
$1-$100   66% 
$101-$1,000  29% 

$1,001-10,000 
   3% 

>$10,000    2% 

Revenue by Distribution 
Channel 

Retail   71% 
Internet   22% 
Telephone    7% 

Sports Turnover 
Single Bets  68% 
Multi Bets  32% 

Sports Revenue 
Single Bets  37% 
Multi Bets  63% 

TAB Sportsbet:  Fixed Odds key metrics  

Note: Data for full year 30 June 2011 

Sports betting continues to be strong via retail 
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With fixed odds and tote living side by side on line 
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With fixed odds and tote living side by side with mobile 
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In an environment where Tabcorp continues to invest in initiatives 
that improve the customer experience 
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NO RISK RISK 
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