
What’s	up	with	Wagering

This	is	a	challenging/changing	time	for	the	US	
racing	market

• Turnover/Handle	is	not	increasing
• ADW	account	wagering	is	developing
• Sports	betting	is	coming	– Positive/Negative?
• How	do	we	attract	new	and/or	younger	players	



Change	and	competition	

Other	markets	such	as	UK	and	Australia	went	
through	this	period	of	change

• Better	user	experience
• Increased	marketing
• More	engaging	products	
• Resulted	in	significant	uplift	in	retail	turnover



Example	of	recent	innovative	products

Products
• Bet	Boost
• Odds	Boost	
• Fold
• Double	Down
• Flexi	Betting
• Cash	out	

Promotions
• Money	back
• Two	winners
• Double	odds
• No	lose	Saturday
• Lead	and	get	beat
• Boosted	odds



Sports	Betting	– If	or	When

Negatives	for	racing

• Punter	focus	to	sports
• Global	Bookmakers
• Better	technology
• Access	to	vision

Positives	for	racing

• Brand	new	audience
• Increased	marketing	
• More	points	of	contact
• Increase	handle



New	customers	– How	to	attract

• ADW	– Account	betting
• Better	experience	for	the	punter	
• Make	it	easier	to	understand	racing
• More	personalized	and	targeted	to	the	punter
• Mobile	betting	has	exploded	in	both	the	

Australian	and	UK	markets	












