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Generation C  

 

The Generation C is not a demographic.  

It’s everyone connected to your brand 24/7  

 

Generation C: The Connected 

Customer 

Generation C: Customers and Marketers 



How people connect,  

communicate, share  

and discover is changing.  

This is only the beginning of  a 

much larger movement….  and its 

transformative! 

The Future is NOW! 



The Recipe for Becoming a  

Connected Marketer 

Listen  Learn Engage 



Collect 

Analyze 

Decide 

Deliver 

Manage 

5 Critical Steps for Becoming a  

Connected Marketer 

Without a Strategy, There is no ROI 



“Your Brand is What People Say About You 

When You’re Not in the Room” 

Jeff Besos 



Social Media Metrics and  

KPIs  (7 Key Performance Indicators) 

 Conversation Rate= #of  Audience Comments (or replies) per 

post. 

 Amplification Rate = # of  RTs, # of  Shares per post, # of  

Shares per view. 

 Applause rate = # of  Favorite clicks per post, # of  Likes per 

post and # of  +1s. 

 Sentiment = # of  Positive conversations, mentions and reviews 

about your brand. 

 Referring Traffic = #Number of  visits your page gets from 

social networks. 

 Economic Value = # of  Check-Ins and visits. 

 Social Media Target Advertising = # of  reach and 

exposure. 



Conversation Rate 

Facebook:  

Conversation Rate = # of  

Audience Comments (or 

Replies) Per Post 

Formula: 



Amplification Rate 

Twitter:   

Amplification = # of  

Retweets Per Tweet  

On Facebook, 

Google Plus: 

Amplification = # 

of  Shares Per Post 

YouTube and other video 

sites: 

Amplification = # of  Views  

Per Post Video. 

Formula: 



Applause Rate…….. 

Facebook: 

Applause Rate = # of  

Likes Per Post 

Pinterest: 

Applause Rate = # of  Likes and 

REPINS 

Formula: 



Sentiment 

Formula: 

On Facebook: 

Positive Feedback 

On Foursquare: 

Positive Feedback, Tips 

and recommendations 
On Twitter: 

Positive mentions 



Economic Value 

Geo-Target SM Sites 

Most are computed on 

the Google analytics 

and other geo-target 

social media. 

Formula: 

Facebook:  

Total Check-Ins 



Social Media Target  

Advertising 





Best Social Media Monitoring & Engagement Dashboards 

to measure ROI 



Best Social Media Monitoring & Engagement Dashboards 

to measure ROI 



Best Social Media Monitoring & Engagement Dashboards 

to measure ROI 



How to  

Increase your ROI 

and Maximize Your  

Marketing Results  

in a Socially  

Connected World 



INTEGRATION 

Social Marketing Channels 

From Strangers to Customers to Fans 



ROR (Return on Relationships) 
“If  you want to continue to reach your market in this 

social media age, the marketing focus needs to be 

on building relationships, and metrics need to 

expand beyond ROI (Return on Investment) to 

include ROR: Return on Relationship.” 

Ted Rubin  

 Think REPUTATION, not ranking…… 

CONNECTION, not network….. 

LOYALTY, not celebrity…… 

 Listen and Make it be about THEM 

 Ask “How Can I Serve YOU?” 

 Aim for Ongoing Engagement 

 Know the People in Your Audience 



If  we can STOP and LISTEN not only will we see 

an increase on ROI (Return on Investment)  

but also a ROR (Return on Relationships) which 

means a new generation of  fans. 

*Consider these facts. By 2013, more people 

will access the internet via mobile devices 

than via desktop PCs. By 2015, tablets and 

smart phones will outnumber PCs. And by 

2020 there will be 10 billion-plus devices in 

the hands and pockets of  consumers. 
*Source: IBM 


