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Let’s start out with a question 



Which photo will get more 

attention online for a 

racetrack concert promotion? 



This one … 



… or this one? 



Which one do you think the 

Paulick Report published? 





Which photo do you think 

a ‘mainstream horse media’ 

website published? 





That, in a nutshell … 



… is the difference between  

“us” and “them” 



Another question… 



Which photo did a track 

publicity department distribute 

with the press release? 



Neither 



Wasted opportunity 



Limited chances 



We’re in a serious business… 



…but we don’t take ourselves 

too seriously 



On any given day, we might 

publish…  



…an investigative article… 



…hard-hitting commentary…  



…and something on the 

lighter side! 



We create unique content… 



…aggregate, publish press 
releases…  



…and ALWAYS communicate 

with our readers 



We have never-ending 

deadlines… 



…our office is anywhere… 



…and we are constantly 

connected 



You should be, too 



From 1975-2012, the tools have 

changed from typewriters… 



…to the first PCs… 



…to powerful laptops… 



…and mobile devices 



Regular mail now known as… 



…“Snail Mail” 



These are our tools to reach 

readers now 



Are you ahead of the pack? 



Thank you and good night! 
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