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HK Digital Market Landscape & Smartphone Customers 
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HK Digital Market Landscape 

Source: Google Survey 
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HK Smartphone Customers 

Young 75% aged 18-44 

App User 86% have downloaded 
apps 

On the Move 77% use mobile apps 
while communting  

Entertainment 
Led 

55% play mobile 
games via 
Smartphone 

Strong  
Growth 
Potential 

16% non-Smartphone 
users intend to 
acquire one in next 
12 months 

Sources: Google Survey; Nielsen HK Digital Behaviour Insights Report 
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The Hong Kong Jockey Club (HKJC) Background 

 



The Hong Kong Jockey Club 

 The sole authorized operator of 3 wagering 

entertainments in Hong Kong 

The Hong Kong Jockey Club (HKJC) 

Horse Race 

Betting 

Football  

Betting 

Mark Six  

Lottery 
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2000/01 – 2011/12  Betting Turnover and Betting Account Holders 

The Hong Kong Jockey Club (HKJC) 
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2011/12 Betting Turnover Channel Split 

The Hong Kong Jockey Club (HKJC) 

Cashbet 

Four mega call 

centres, total 4,900 

agent positions 

Interactive Services  43% 

29% 

28% 

Over 100 off-

course betting 

branches & 2 

racecourses 

Telebet 

6 digital channels, 

including Internet 

and mobile betting 

services 
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 +26% turnover growth vs 2010/11 

 43% turnover share 

 Smartphone betting app achieved 8% share in 1st 

year of launch 
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Non-Smartphone & Others Online (eWin) Smartphone

Digital Performance in 2011/12 
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HKJC’s Works & Achievements  

 



The Hong Kong Jockey Club 

Launched Two Native Apps within 6 Months 

iPhone Betting App - July 2011 Android Betting App - December 2011 
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Achievements in the First 12 Months 

One Million 

Downloads 
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Achievements in the First 12 Months 

Best Ubiquitous Networking Award 

Mobile Infotainment Application 

Gold Award 
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Achievements in the First 12 Months 

 Hong Kong 18+ Population : 6 million  

 HKJC Betting Account Customers: 2 million 

 HKJC Mobile Betting Apps penetration rate : 20% 



The Hong Kong Jockey Club 

Achievements in the First 12 Months 

 Hong Kong 2011 GDP : US$234 billion 

 HKJC 2011/12 betting turnover : US$18 billion  

 8% turnover came from the two Mobile Betting Apps 
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HKJC Digital Journey 
•Interactive > Real Time Information > Segmented Offering 
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Rome Was Not Built In One Day 

1988 
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The First Decade - Interactive 

1st personal interactive  

hand-held betting device 

Customer Input Terminal 
(CIT) 

1988 

• Place bet via a small handheld 

connecting to telephone socket 

• 17% turnover share by 1997 

• >90,000 users by 2001 
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1988 

“iRace” racing 

info app 

The Third Decade – Segmented Offering 

1998 2000 2004 2005 2010 2012 2011 
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Segmented Service Offering 

iRace – digital racing booklet for the novice to learn and 

pick horses   
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• Not relevant to lifestyle 

• Too difficult to learn 

• Too much information  
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Young customers’ thoughts 

on our products 

Above all, reach to young new customers is a priority 



The Hong Kong Jockey Club 

Bird’s eye view 

Early pace indicator 

Horse’s name under horse number 

Share simulation result 

Gamify Horse Race Betting 

Race Simulator – Horse-racing simulating system provides 

customers with the latest information prior to race meeting and enable 

them to predict the results 
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Play video 
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iPhone Betting App Optimized for iPad  

Launch Date : 13 September 2012 

4x vs 1x Quick Pick 1 

1 

1 

Last draw result on 

home page 
2 

2 

2 
One touch to select 

types of entry, 

single, multiple or 

banker 

3 

3 

3 
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iPhone Betting App Optimized for iPad 

Next phase – bet sharing over social media 

Compose message along with betline and posted on Facebook or Weibo 
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Embed Live Audio / Video Broadcast in App 

Target Launch Date : March 2013  

One touch to play video 
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1988 

Smartphone App is Part of the Club’s Strategy 

1998 2000 2004 2005 2010 2012 2011 
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Smartphone App is Part of the Club’s Strategy 

2000/01 – 2012/13 HKJC Betting Turnover by Channels 
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HKJC Smartphone App Focus 
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HKJC Smartphone App Focus 

Efficient 
Transaction 

Targeted 
Outreaching 

Enriched 
Infotainment 
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HKJC Smartphone App Focus 

Efficient 
Transaction 

Targeted 
Outreaching 

Enriched 
Infotainment 
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Optimize Navigation Experience 

 Native App 

Mainstream OS iPhone & iPad, Android 

3-in-one Football, Mark Six, Horse Racing 

Unrivaled Transaction 

Efficiency 
Bet Placement, Account Management 

Essential Information Fixture & Odds, Results & Dividends,  

Live Info, Betting Data 

Personalization Preference Setting 
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Optimize Navigation Experience 

 Key functionalities at start of the 

navigation journey 

Sorting 

3 Products 

Bet Slip 

Fixture with 
Real-time Info 

Account 
Management 
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HKJC Smartphone App Focus 

Efficient 
Transaction 

Targeted 
Outreaching 

Enriched 
Infotainment 
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Gamify Wagering Experience 

 Quick Pick Gamification 
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 iRace 

 

 Interactive Race Card tailor-made for young generation 

 

Simplify Betting Information Tool 

Graphical racing info 

Ability 

Condition 

Last 7 runs results 

“My Like” index 

Live odds 

Commentary 

Personalized info display 
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HKJC Smartphone App Focus 

Efficient 
Transaction 

Targeted 
Outreaching 

Enriched 
Infotainment 
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 Built-in jackpot push notification and location-based features on external app 

Personalized  
mega jackpot  
push notification 

Location-based 
searching for closest 
HKJC branch 

Collaborate to maximize outreaching 
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 Live betting information on leading stock trading app 

Mark Six  
Draw Info 

Live Football & 
Racing Odds 

Live Stock 
Market Info 

Collaborate to maximize outreaching 

+ + 



Thank You 


