
New Media and Horse Racing 

Growing the popularity of the 
nation’s oldest sport through the use 

of emerging technology 



Background 

• Began formally integrating horse racing and 
social media at Tampa Bay Downs 

• Initiated Facebook and Twitter accounts for 
the track 

• Incorporated photos and video into the Tampa 
Bay Downs social sphere 

• Created first Groupon deal for a race track 

 



Background 

• Joined the NTRA/America’s Best Racing in August 
2011; since then, Facebook followers have 
increased 69.9% and Twitter followers up 90.5%* 

• Initiated Pinterest and Instagram accounts for 
ABR 

• Responsibilities include maintaining ABR’s digital 
presence; including website, YouTube, Pinterest, 
Twitter, Facebook, Flickr, and Instagram accounts 

*As of Noverber 28, 2012 



Using Facebook to Your 
Best Advantage 

• Facebook has nearly a billion users; 52% of 
Facebook users are between the ages of 18-34 

• Facebook is best used as a means of sharing 
promotions as well as information on big 
events and behind-the-scenes vignettes 

• Use Facebook to interact via polls, contests 
and trivia 

• Address customers one-on-one to provide the 
ultimate customer service experience 

*Stats via Blog Herald 



YouTube: Show off  
and Share 

• Video content is a great way to get your 
message to as many groups as possible 

• YouTube is extremely compatible with all 
mobile devices 

• Share videos of past races, upcoming events, 
spoofs of popular memes (See the Gangnam 
Style parody performed by jump jockeys from 
the UK that has nearly 600,000 views) 



Horse Racing and Twitter 

• 2012 saw horse racing dominate Twitter, with 
horses and events trending nationally and 
worldwide. 



Horse Racing and Twitter 

Louisiana 
Derby trends 
globally 

Believe You 
Can trends 
globally and 
nationally 

Groupie Doll 
trends 
globally 

Mizdirection 
trends 
globally 



Take Advantage of Trends 

• As industry professionals, it is vital to take 
advantage of trends in order to inform the 
public about event/horses  

• Use tweets with trending word or phrase 
included as well as a link to a story or photo to 
drive traffic to your site/social. The goal is to 
be RT’d and clicked through. Become the 
authority of the trend. 



Take Advantage of Trends 

• Include a hashtag that applies to the trend 
(AKA #KYOaks for Believe You Can trending.) 
This will provide context for new/casual fan 
and help you run metrics later. 

• Utilize sites like HashTracking.com to find the 
size of your digital footprint around hashtags. 



Take Advantage of Trends 



Twitter: Best Practices 

• Use your social media outlets to generate buzz around 
tentpole events 

• Twitter is a great way to disperse news and updates; 
Twitter is a real-time medium, like a news ticker 

• Use a three-pronged approach: hype before, instant 
updates during, and comprehensive visual recapping 
after the event 

• Show rather than tell when applicable. Images and 
video get RT’d more often than plain text. 

• Link back to your website in your social to drive traffic 
to your site 



Pinterest: Emerging Social Media 

• Look into new and emerging social media as ways 
to capture a new audience and develop new fans 

• Pinterest is a site driven by sharing photos – 
perfect for horse racing 

• Pinterest: 80% of users are women; 56% of 
Pinterest users are between the ages of 25-44, a 
vital demographic* 

• Pinterest users are educated and fiscally solvent; 
60% have some college and 34% earn between 
$50,000-$74,999* 

 *Stats via Ignite Social Media 



Pinspiration: Grow Your Fanbase 
Through Boards 



Instagram: Easy, Inexpensive  
and Effective 

• Instagram is a photo app that allows users to 
make and share stylized photos 

• The app is free, and can be run entirely from 
mobile devices (smartphones and tablets) 

• Great way to share photos of all aspects of track 
life: racing, fashion, food, festivals, etc. 

• Can share all Instagram content on your Twitter 
and Facebook accounts automatically 

• Hashtags create a search engine to drive people 
to your stream 



Using Instagram to Showcase 
Your Track 



Moving Forward 

• Remember your audience: Your approach to 
Facebook should be different to your 
approach to Pinterest, Twitter, etc. 

• Are you talking to new or established fans? 
Make sure that your social media outreach 
appeals to everyone.  

• Be social! Answer fans’ questions, comments, 
grievances, etc. to provide the best customer 
service possible. 


