
Planning Your Online 
Marketing

To be effective at Internet Marketing:

• Start with the outcome you want.
• Work backwards to develop strategies.
• Set clear goals and activities.
• Know your Audience.



What is Your Outcome?

• Be Specific
• Choose measurable results
• Focus on a Niche
• Set small goals and if they work, do them 
again but bigger.
• Measure Measure Measure



Strategic Communication 
and Automation

• Email
• RSS
• Phone Text
• Integrated Communities
• Search
• Online Advertising



Blogging

• Internal Blogs
• External Blogs
• Free Blogs

• Wordpress.Com
• Blogger.com

• Tags and Categories
• Capture Relationships
• SEO Strategies – Comparable Searches 
(Target other Local Entertainment) 



Email

• Multiple Lists
• Subject Line Secrets
• Split Testing
• Good Message, Not Newsletter



Linking things Together

• RSS
• API
• Fancy letters for steaming, defined text 

you can do stuff with.



Twitter

• What is it?
• Why is it important?
• How do you automate it?

• twitterfeed.com - Posting
• Socialtoo.com - Following



Tumblr

• What is it?
• Why is it important?
• How do you automate it?

• FaceBook Integration



FaceBook

• What is it?
• Why is it important?
• How do you automate it?

• FaceBook Feed
• Images



Social Bookmarks

• What is it?
• Why is it important?
• How do you automate it?



Video & Audio

• What is it?
• Why is it important?
• How do you automate it?

• YouTube
• Yahoo Video
• Viddler



Online Advertising

• Google Adwords
• Local Advertising
• Newsletters



New Media Strategy

• Creating Content
• Automating Visibility of Content
• Capturing Relationships

• Ambassador Program



Find Out More

www.Buzzoodle.com

Ron McDaniel
ron@buzzoodle.com
330-815-2742
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