RACING’S CORE
PRODUCT

The horseplayers’ perspective
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0 LONG-TERM Success

oduct is a wager
mer is the horseplayer

O ccess for the racing

lustry is a better understanding of how to

e the core product (a wager) as compelling
appealling as possible to its core customer
norseplayer)

5 S0 even though some in the industry do NOT
seem to want to acknowledge it, racing is a
gambling sport/game.
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mproving the Core Product

ot competitively priced)

er information cost
1 attendance cost
wve product quality (quality is degrading)

se field size and competitiveness



Mmproving the Core Product

stent, fair, player friendly handling of scratches



1sistent, robust, and meaningful testing and
ishment for using illegal drugs and procedures.

dinate post times
ove equine care and treatment
lue and respect your core customer - horseplayers



